What makes InVestra a standout is that it combines boutique, planner-led service with
technology-heavy, family-office-style capabilities for a specific niche: high-net-worth women
and executives.

Here are the main things that differentiate them:

1. Ultra-focused niche

o They explicitly target ultra-high-net-worth female executives, multi-generational
families, and business owners, positioning themselves as specialists rather than
generalists.

e A 2026 announcement notes that InVestra is only taking households with $1M+ in
investable assets, which lets them concentrate on complex, high-touch
planning.finance.yahoo

2. Holistic, goals-based wealth management

o They advertise a holistic, goals-based approach that integrates investing, tax, estate,
legacy, and life-stage planning into one roadmap, not just “pick ETFs and
rebalance.”investra+1

e Their “Human Element” articles emphasize deep client understanding and dynamic
“mind-map”-style financial models that evolve with life changes.

3. Heavy technology investment

e InVestra is described as spending more on technology each month than many
independent firms make in a year, licensing top-tier platforms for tax-loss harvesting,
scenario modeling, and specialized planning tools. investra+1

o This gives them family-office-grade support (e.g., business-exit planning, complex tax
strategies) without being a full-blown institution. finance.yahoo

4. Women- and family-focused brand

e They emphasize empowering women and building multi-generational relationships,
including estate planning, educational funding, and legacy/philanthropy
design.investra+1

e This is one of the main reasons some UHNW female executives choose them over
traditional “generic” wire-house or local advisors. finance.yahoo

5. Growth and positioning

e InVestra has grown very rapidly (quoted as doubling size each year for three years),
entirely organically, and claims to be among the top 3% of wealth managers by AUM,
which signals strong client retention and execution. finance.yahoo



For a female executive, InVestra stands out because it blends personalized, fiduciary planning,
tech-enabled analytics, and a deliberate focus on women and family-wealth dynamics, all
wrapped around a $1 M+ minimum-client threshold. investra+2
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