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Article Link 

Read the full article on The Entrepreneur Times 

Coverage Summary 

The Entrepreneur Times profiles Erin Eiras, founder of InVestra, highlighting how she built 

the wealth management firm around a clearly defined market need rather than relying on a later 

business pivot. 

The article explains that Eiras founded InVestra in Jacksonville, Florida, in 2012 after 

recognizing that women with significant assets and complex financial circumstances were often 

underserved by traditional wealth management practices. InVestra was designed to address 

interconnected financial needs such as business exits, executive compensation, estate planning, 

divorce-related financial analysis, tax considerations, trusts, and liquidity events. 

The coverage emphasizes the firm's multidisciplinary approach, noting credentials across its 

advisory team including CFP, CDFA, CEPA, and CPFA designations. 

Key Messages Highlighted 

• Clear positioning from inception: InVestra was built around a specific client need 

rather than changing direction after launch. 

• Specialized service model: The firm focuses on women with significant assets and 

complex financial lives. 

• Comprehensive expertise: InVestra brings multiple financial disciplines together so 

clients can address interconnected financial decisions through one advisory relationship. 

• Commitment to quality: The article positions the firm's $1 million minimum account 

threshold as a way to maintain the depth and quality of its planning services. 

• Geographic growth: InVestra now serves clients across more than 20 states, with offices 

in Jacksonville, Florida, and Columbia, South Carolina. 

https://theentrepreneur-times.com/erin-eiras-did-not-pivot-she-built-the-right-thing-from-the-start/


• Executive-level clientele: The firm's client base includes senior executives from major 

technology and aerospace companies. 

• Industry recognition: Eiras was selected for LPL Financial's 2026 Ambassador 

Council and is identified as a member of the Financial Planning Association. 

• Consistency as a differentiator: The article portrays InVestra's ability to maintain its 

specialized positioning for more than a decade as a core competitive strength. 

Media Positioning 

The feature presents Erin Eiras as a focused founder and wealth management leader who 

identified an underserved market early and built a specialized business model around it. 

Rather than framing InVestra's success around reinvention, the article emphasizes disciplined 

execution, specialization, preparation, and consistency. This positioning reinforces Eiras' 

credibility as both an entrepreneur and financial-services executive. 

Brand Impact 

Overall Impact: Strong Positive Coverage 

The article supports several valuable reputation themes for Erin Eiras and InVestra: 

Executive Thought Leadership — Positions Eiras as a founder with a clear understanding of 

structural gaps within traditional wealth management. 

Market Differentiation — Reinforces InVestra's specialization in serving affluent women, 

executives, founders, and clients managing complex financial events. 

Professional Credibility — Highlights the firm's advisory credentials, sophisticated planning 

capabilities, geographic reach, and Eiras' industry recognition. 

Founder Story — Creates a compelling narrative around building the right solution from the 

beginning and remaining committed to a defined market. 

Trust & Expertise — Demonstrates the firm's capacity to manage complex situations involving 

equity compensation, tax planning, business exits, trusts, divorce, and liquidity events. 

Overall Media Assessment 

Tone: Highly Positive 

Brand Visibility: Positive 

Executive Positioning: Strong 

Reputation Value: High 

Key Narrative: Erin Eiras built InVestra around a clearly identified need in wealth 

management and maintained that focus as the firm expanded. 



The coverage strengthens Erin Eiras' positioning as a specialized financial-services entrepreneur 

while reinforcing InVestra's reputation for serving sophisticated clients whose financial needs 

span multiple disciplines. 
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